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Abstract Im Zuge zunehmender Globalisierung ist eine
international ausgerichtete Kommunikationspolitik notwendige
Bedingung für die Wettbewerbsfähigkeit eines Unternehmens. Der
italienische Modekonzern Benetton hat eine Werbestrategie
entwickelt, die in allen Medien kontrovers diskutiert...
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Thorough guideline! Its this kind of excellent read. This is certainly for all those who statte there was not a
well worth reading. Your way of life period will probably be transform once you complete reading this book.
--  Mrs.  Alia  Borer  

It is fantastic and great. Sure, it is perform, nonetheless an amazing and interesting literature. Once you begin
to read the book, it is extremely difficult to leave it before concluding.
--  Conor Grant

Very good e-book and valuable one. It really is packed with knowledge and wisdom I am just very easily
could possibly get a satisfaction of reading a created pdf.
- -  Walton Haag
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